NORTHERN INITIATIVES

Customer Profile

-

Define the kev customer characterlstlcs fnr each ma|ur product/serwce lhat you w1II ] 7
‘B offer:

) Product/serwce

- Key custpmer characteristics

- *Income range/company size - -

]

« Personal, professional, or business characteristics -

= Locale (city, county, staté, region, etc.)

o | ifestyle preferences (e.g., families who ll/(e to do things together smgles who l/ke to meet newpeop/e

busy business people with no time to shop, etc )

s

« Social or business trends among this group (e.9., aging baby—bobmérs ’cbnce‘rn'ed' about health_' ahd fitness,

young families purchasing fifs_t home, corporate downsizing, environmental requlations, etc.)

‘Seasonal influences

"~ Other considerations -




